
STRATEGIES TO SUCCEED 

WHEN MESSAGING 

STUDENTS

Ways to spread the word



DON’T KNOW WHERE TO START?

THINK ABOUT STRATEGY.



SOLUTIONS
• Send announcements to mix@mail.wvu.edu (Include title, announcement 

written to students, date, time, place and how long you would like the 

announcement to run.)

• The Colleges send weekly updates and newsletters that we will eventually 

send through Argos that are not sent in MIX.  Check with the College 

Communicator to see if you can include a blurb with your information about 

your event, deadline, or announcement.

• Emergency announcements-Call me. 304-276-1906 (cell)

• Send a very short announcement for the Digital signs to 

mix@mail.wvu.edu.  Limited to 60 characters for the title and 230 

characters in the message. We will post your short message in the MIX 

area.

• We can send emails to all students through all-active which is a group in 

MIX Gmail but we try to limit those to VIP emails.



MORE WAYS TO MARKET

• Update your website with a call to action.

• Have the designer in your college or 
department do a graphic for the 
InfoStations. Read more about how to do 
that at: http://infostations.wvu.edu See 
more examples at: 
http://universityrelations.wvu.edu/digital-
services/information-stations/sample-pages

• Add your event to the calendar at 
http://cal.wvu.edu. 

• Use social media-Twitter, Instagram, 
Facebook, and YouTube to reinforce your 
message.

http://infostations.wvu.edu/
http://universityrelations.wvu.edu/digital-services/information-stations/sample-pages
http://cal.wvu.edu/


ANNOUNCEMENTS IN CURRENT 

MIX

16x9 4x3

Wide screen Standard



PROJECT 168 FOR CURRENT 

STUDENTS

http://students.wvu.edu

This is not live yet.

Email cathy.orndorff@mail.wvu.edu if you want 

the development server link.

http://students.wvu.edu/


TIPS FOR WRITING FOR 

STUDENTS

1. Let the title be the call to action

2. Use shorter sentences

3. Use bullets or numbers if there are steps

4. Make sure to include all the w’s (what, when, 

why and where)

5. Include contact info



WVU’S BRAND

• Use the brand site at 

http://brand.wvu.edu

• Think about voice and 

tense of your message 

Be inviting 

• Use action oriented 

words of encouragement

main master slide (top)

http://brand.wvu.edu/


WRAP UP

• Send announcements to 

mix@mail.wvu.edu

• Add to the calendar

• Remember digital signage

• Use social media

mailto:mix@mail.wvu.edu


FOR MORE INFORMATION 

PLEASE CONTACT: 

WVU University Relations – Digital

Cathy Orndorff 304-293-5305


